
THE SITUATION
It’s a common misconception that senior citizens don’t have computers. For 
John Pennington, who specializes in Social Security Disability, this was the 
assumption he had several years ago while analyzing his target audience. 
The truth is that 55 percent of seniors reported they own a desktop or laptop 
computer. In addition, 30 percent of seniors own a smartphone. (Pew Research 
Center, 2015)

This prior perception is exactly why John didn’t think it was necessary to invest 
in building a website. But conversations with his FindLaw consultant about 
this audience research had him agreeing it would be a smart business decision 
to build a website. Another convincing factor was that those potential clients 
may have children online helping their parents find a lawyer. According to the 
FindLaw 2015 US Consumer Legal Needs Survey, this group researching for 
their parents actually accounts for almost 10 percent of those searching for an 
attorney.

Pennington Law Firm made the decision to partner with FindLaw and build a 
website to extend their brand to the massive pool of legal consumers searching 
the web for an attorney. 

FIRM: Pennington Law Firm, LLC   

YEAR FOUNDED: 1990   

SIZE: Solo attorney

SCOPE AND SERVICES: Social security and    
long-term disability benefits

MARKETING SOLUTIONS: Mobile-optimized 
website, FindLaw.com Lawyer Directory, search 
engine optimization

For many years, Pennington Law Firm was able 
to have a successful practice by depending on 
word-of-mouth as their only business driver. As 
technology evolved, they started entertaining the 
idea of creating a website but didn’t believe it 
made sense because their social security prospects 
may not have computers.

They soon realized their perception was off and 
worked with FindLaw to come up with a solution 
to grow their firm through a variety of digital 
solutions. The results were eye opening and 
immediate.

“MY INITIAL CONCERN 
WITH CREATING A WEBSITE 
WAS THAT I THOUGHT MY 
POTENTIAL CLIENTS DID 
NOT HAVE COMPUTERS. 
HOWEVER, I STARTED  
GETTING CASES FROM THE 
INTERNET ALMOST  
IMMEDIATELY.”
- ATTORNEY JOHN PENNINGTON
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CASE STUDY



RESULTS 
It didn’t take long for Pennington 
Law Firm to realize their target 
audience was indeed online. 
The increased traffic to the firm 
started almost immediately and 
hasn’t slowed down since. 

As an added bonus, this took a 
lot of pressure off their previous 
strategy of relying solely on 
word-of-mouth to grow their 
client base. 
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FINDLAW SOLUTION 
To help Pennington Law Firm grow their brand online and get in front of their target audience, the FindLaw team focused on three key areas 
that were most likely to drive success for the firm. These areas were:

• Custom Website – Building a website gave the firm the presence they needed to allow legal consumers to find them online. Specific 
messaging on the website was written to position them as experts and drive more phone calls and emails. 

• Mobile Optimization – Creating a mobile-friendly website was top of mind in order to accommodate people who search online for an 
attorney using their mobile phone. This gave Pennington Law Firm a consistent look and feel no matter what device was being used.

• Legal Directory Optimization – Shortly before launching their website, the firm placed a listing on the FindLaw.com Lawyer Directory,  
but they optimized this by layering on additional targeting and listings. This strategic move helped them reach a larger, yet still specific 
group of potential customers.  
 
 

“IF YOUR GOAL IS TO INCREASE YOUR CASELOAD, I CAN SAY FROM 
EXPERIENCE THAT PARTNERING WITH FINDLAW IS A GOOD WAY TO 
ACCOMPLISH THAT.”

                   - ATTORNEY JOHN PENNINGTON

ABOUT FINDLAW
At FindLaw, we partner with you to provide legal marketing solutions that 
effectively attract, engage and connect you with potential clients. Simply put,  
we find clients with a legal need and put you in front of them.

To learn more about how FindLaw can help your firm, please call 866.44.FINDLAW  
or visit LawyerMarketing.com.

After evaluating where clients come from, Pennington Law Firm stated 
they now receive half of their clients from the online marketing 
campaign through FindLaw. 50%

27%

When measuring traffic from 2013 through 2015, visits to  
www.penningtonlawoffice.com have increased by more than a quarter 
year over year. And not only are there more people visiting, they’re 
viewing more pages on each visit. 

Source: Omniture SiteCatalyst


