
THE SITUATION
Even though the firm has a storied history of success, DarrasLaw wanted 
to continue growing. For this firm, the solution was to strategically raise 
awareness of their brand and services among higher-end customers. To better 
understand the types of customers DarrasLaw served, FindLaw conducted a 
strategy session with the firm. Both parties worked to develop a clear definition 
of these highest value clients.

During this session, the FindLaw team established the ages, careers, incomes 
and geographic locations of the firm’s ideal clients. With this information, 
FindLaw used their expertise to research how these potential clients could be 
reached online. The goal of this research was to find an audience that didn’t 
simply fit the “high-value” label, but was also large enough to be financially 
viable and able to be effectively reached online. 

Nurses and certified nursing assistants (CNAs) employed in the United States 
were selected as the target audience for a new integrated marketing campaign. 
Not only was this audience large enough to justify the effort, FindLaw 
discovered that there was a vast community of nurses online actively discussing 
the struggles and joys of being a nurse. This community could be enlisted to 
help produce and share the firm’s marketing message. 

FIRM: DarrasLaw   

YEAR FOUNDED: 2010   

SIZE: 5 attorneys

SCOPE AND SERVICES: Disability Law

MARKETING SOLUTIONS: Social media, blog, 
mobile-focused website, pay-per-click advertising 
(PPC), video, Super Lawyers profile

DarrasLaw understands that, to get in front of 
their ideal audience and be seen as experts in their 
field, they need an integrated online marketing 
campaign. Their strategic marketing plan, 
combined with the vast knowledge and experience 
of their attorneys, has elevated them above the 
competition as a leading disability firm.

By focusing on a specific practice area, DarrasLaw 
has been able to zero in on the exact audience they 
want to reach and tailor their marketing message 
directly to their audience’s needs. The result: More 
of the clients they desire and increased success for 
their firm.

“FINDLAW’S PERSONNEL 
WERE CREATIVE, REALLY 
THOROUGH AND TERRIFIC 
TO DEAL WITH. WE ARE 
DEFINITELY DOING  
ANOTHER CAMPAIGN IN 
THE NEAR FUTURE.”
- ATTORNEY FRANK DARRAS
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RESULTS 
DarrasLaw was blown away by the amount of traffic 
and engagement they received from the campaign. 
The campaign was detailed and comprehensive. 
The content was tailored to the audience’s day-to-
day work demands. 

DarrasLaw was able to successfully reach their 
target audience through this unique multi-channel 
approach to digital marketing. 
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HIGHLIGHTS OF THE CAMPAIGN INCLUDE:
• 83,000+ UNIQUE PEOPLE REACHED ON FACEBOOK

• 377 POST SHARES AND 1,825 POST LIKES AND 
COMMENTS ON FACEBOOK

• BLOG PAGES SAW A 4X INCREASE IN OVERALL 
TRAFFIC FOR THE DURATION OF THE CAMPAIGN

• INCREASE IN LEADS FROM NURSES NEEDING 
LEGAL REPRESENTATION

FINDLAW SOLUTION 
Once the audience was selected, the FindLaw team began producing a multi-channel content marketing campaign designed to reach nurses 
and CNAs with targeted content and paid social promotion. The campaign spanned Facebook, popular nursing blogs and even organic web 
searches. This campaign ran over a 10-week period to position DarrasLaw to the nursing industry as an authority and to build engagement 
with this community. Their solution included: 

• Content Analysis – FindLaw research identified several topics that had received high-volumes of social shares, comments and inbound 
links among the target audience. These topics were included in the content plan.  

• Content Creation – FindLaw created multiple unique pieces of relevant content including long 
form blog posts, Q&A interviews and an infographic. Multiple formats allowed the audience to 
consume the content in whichever manner suited their tastes. 

• Influencer Outreach – In an effort to get content shared and promoted by influencers in the  
nursing space, popular nurse bloggers were contacted for quotes and contributions to DarrasLaw’s 
content campaign. In addition to getting more content visibility, this helped increase the credibility  
of the firm’s posts.

• Targeted Social Ads – Targeted Facebook advertising optimized the firm’s content distribution. 
Paid social media posts placed DarrasLaw in front of an audience that was ready to read, share and engage with their content.  

To pull this off successfully, a diverse group of FindLaw specialists coordinated each element of the content and social promotion plan to 
ensure DarrasLaw received the results they expected. 

ABOUT FINDLAW
At FindLaw, we partner with you to provide legal marketing solutions that 
effectively attract, engage and connect you with potential clients. Simply put,  
we find clients with a legal need and put you in front of them.

To learn more about how FindLaw can help your firm, please call 866.44.FINDLAW  
or visit LawyerMarketing.com.

“WE’VE SEEN 
INCREASED LEADS 
FROM NURSES WHO 
WANTED US TO 
REPRESENT THEM.”
- ATTORNEY FRANK DARRAS


